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Message from Christopher Hopkins, SMA President
Greetings and Happy Winter/Spring!
Thanks to so many of you for helping make the 2012 50th
Anniversary meeting of the Society for Marketing Advances (SMA)
in Orlando such a success. I especially want to thank the Executive
Committee. Special thanks are given to immediate Past President
Bob Erffmeyer and Past President/Executive Director Rhea Ingram
for all of their help, support and advice throughout my adventure as
program chair. While conference highlights are too numerous to
name, I would like to recognize Bob Robicheaux for putting together an excellent program at the Past President‟s breakfast and also Dave Ortinau for all of his efforts with the
Doctoral Consortium. I also offer extreme gratitude to Brian Engelland, John Branch and
Bob McDonald for all their hard work with the St. Mary‟s University Teaching Competition, the Pride-Ferrell Cengage Innovations in Teaching Competition and the Doctoral
Dissertation Competition. All of these notable individuals, as well as so many others
deserve our deepest respect and gratitude! SMA would not have lasted 50 years without
folks like these!
Looking forward to this Fall, SMA will be meeting in Hilton Head, South Carolina at
the Westin Resort and Spa, October 29th through November 2nd. Program Chair John
Branch has organized a great line-up of pre-conference workshops, paper tracks and
conference activities. Building on the success of past pre-conference meetings, the
conference will include the 8th offering of the Structural Equation Modeling Seminar led
by Barry Babin and Joe Hair. Greg Marshall and Bill Moncrief have already lined up a
stellar faculty to speak at the SMA Doctoral Consortium. This conference will also
feature several newly sponsored tracks offering cash awards, thanks in large part to the
efforts of the Executive Committee and especially, Treasurer, Cynthia Cano.
The conference will include two exciting teaching competitions: the Pride-Ferrell
Cengage Innovations in Teaching Competition and the St. Mary University Distinguished Teaching Competition. The conference theme, Identity Marketing, is expected to
result in outstanding competitive paper submissions and special session proposals that
will serve to expand the scholastic quality of the program.
In addition to the conference theoretical and pedagogical experiences, Hilton Head
Island boasts many offerings for fun and relaxation. The Westin Resort is ideally located
on a pristine stretch of white sand along the Atlantic Ocean. Here, you can enjoy the
sandy beaches of Hilton Head Island's low country coast. Along with the ocean front,
you can also satisfy your shopping sweet tooth with unique boutique shops and outlet
retailers nearby, or get on a bike and breathe in the area‟s rich history and unparalleled
natural surroundings. To be sure, this new venue has much to offer SMA and its
members. As we approach the SMA 2013 meeting, consider how you can help SMA be
even better in the next 50 years. Contact one of the officers if you are interested in
getting more involved in the Society.
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2013 Hilton Head Conference Theme
The 2012 Conference in Orlando which celebrated the Society‟s 50th anniversary confirmed that SMA
is one of the leading academic organizations for scholarly and pedagogical marketing thought. The
2013 SMA Conference marks the beginning of another half century of leadership in the field, continuing the great traditions of the past but also introducing some innovations to the tried and true formula.

To begin, the theme for the conference will be
Marketing Identity, drawing inspiration from Hilton Head
and the State of South Carolina, both of which have indeed
been very successful in establishing their own identities
through the clever use of marketing collateral.

Submissions which contribute to our understanding of
identity and of marketing‟s role in creating and nurturing
identity are especially welcome. Of course, submissions to
our numerous other tracks are also welcome (see the call
for papers on the SMA website for more details) from
scholars across all scientific disciplines, which employ any
methodological tradition, and according to the 3 Ps format:
Papers (complete work)
Presentations (early stage and incomplete work)
Perspectives (multi-paper, roundtable, or panel special
sessions focused on a specific theme)

As in previous years, scholars whose papers are accepted can elect to publish the paper in full or in summary
abstract in the conference proceedings; presentations and
perspectives will be published as summary abstracts.
Likewise following tradition, papers will be eligible for
the numerous track and conference awards.
The conference will open again with the now wellestablished Structural Equation Modeling Workshop
by Joe Hair (Kennesaw State University) and Barry
Babin (Louisiana Tech University). The Workshop
comes highly recommended from previous participants,
and is suitable for both young scholars who want to
learn from the best, and more senior researchers who
need a refresher.
Returning this year is the highly-rated SMA Doctoral
Consortium which brings together a new generation of
scholars with leading professors in the field. Over the 1
½ days, the participants will take a closer look „inside
the sausage factory‟ which we call academia, gaining
new insights into research, teaching, and service. This
year‟s Doctoral Consortium will be led by Greg
Marshall (Rollins College) and Bill Moncrief (Texas
Christian University). Also serving our mostly lesser
experienced members is the Meet the Editors session,
run by Chris Hopkins (Clemson University) and SMA
Academic Placement, managed by Diane Edmondson
(Middle Tennessee State University).
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2013 Hilton Head Conference Theme (con’t)
Three of our fan favorites, the Cengage Pride-Ferrell Innovations in
Teaching Competition, the SMA Distinguished Teaching Competition, and the
Doctoral Dissertation Competition will all be back, chaired by Larry Neal
(Queensland University of Technology), Barbara Wooldridge (University of
Texas at Tyler), and Bob McDonald (Texas Tech University) respectively. Also
back will be newcomer hit Teaching Moments which was introduced in Orlando
by Joel Whalen (DePaul University) and Jeff Tanner (Baylor University).
Attendees at the session enjoyed a rapid-fire succession of four minute
presentations by previous teaching competition winners. New in Hilton Head will
be Speed Dating by Brian Bourdeau (Auburn University) which will follow a similar format, but which is aimed at
„hooking up‟ scholars with similar research interests.
In summary, the 51st annual SMA Conference in Hilton Head, South Carolina this year is sure to be another
great event, combining the best of what makes SMA like no other marketing association with the spice of some
new tracks, events, and activities. The Westin Hotel is also a great venue, and Hilton Head ought to be absolutely
delightful at the end of October. I look forward to seeing you there.
For more information please go to:
With best wishes,
www.marketingadvances.org
John Branch, Conference Chair, University of Michigan

2012-2013 Academic Placement
Greetings from Academic Placement. Our Fall 2012 Conference in Orlando was productive and fun – thank
you to all who utilized SMA‟s placement service or stopped by to visit. We continue to offer a professional,
but relaxed atmosphere in which job applicants and schools can meet and interview.
Last year also marked a change in the director position of Placement Services. If you did not get a chance to
meet me at the 2012 Conference, please stop by the placement services interview room at the 2013
Conference. I want to thank Charlene Davis for her faithful service to this
position over the last 2 plus terms.
Academic placement service will operate during the following
days and times at the 2013 conference:
· Wednesday, October 30 from 4:00 p.m. – 6:00 p.m.
·Thursday, October 31 from 8:00 a.m. - 5:00 p.m.
· Friday, November 1 from 8:00 a.m. - 12:00 p.m.
Best wishes to all and I hope to see you in Hilton Head!
For additional information about SMA‟s Academic Placement Services, please
visit the SMA website or contact Diane R. Edmondson at
Diane.edmondson@mtsu.edu or (615) 898-5368.

Special Thanks to 2012 SMA Proceedings Editor
Kevin Shanahan
Mississippi State University
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2012 Doctoral Consortium Highlights
The 24th SMA Doctoral Consortium at the Society for Marketing Advances 50th Anniversary Conference was one of the
best consortiums in SMA‟s history. The consortium program was uniquely designed around eight special sessions
focusing on theory building, scholarly research, publishing, teaching, and professional academic careers. The
consortium‟s overall objective was to provide the doctoral fellows with unique insights concerning a variety of important
topics beneficial in furthering the development of one‟s research, publishing, and teaching skills necessary in building a
successful academic career in marketing. Led by nationally and internationally acclaimed marketing scholars, the
sessions provided the doctoral fellows the opportunity to gain many informative insights by interacting with the faculty
through session formats that combined short presentations and extended question and answer discussion opportunities.
A sincere appreciation and thank you goes to the following 2012 doctoral consortium faculty members:

Without these legendary marketing discipline scholars‟ and future scholarly researchers‟ commitment and donation of
time, this unique doctoral consortium would not have been possible. The doctoral fellows really enjoyed the overall
format of the consortium program organized by the consortium chair, David Ortinau (USF). The different session topics,
the pace, and the interactivity between the fellows and faculty all drew accolades. Several of the fellows who had been to
other consortiums said this SMA consortium and its format was by far the “BEST.” Many of the doctoral fellows indicated they had a wonderful experience and the consortium faculty members were “fantastic.” Others said their consortium
experience was “AWESOME!” and that they treasured their opportunities to interact and gain unforgettable informative
insights from some of the marketing discipline‟s legendary scholars on so many beneficial and meaningful theory,
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2012 Doctoral Consortium Highlights (con’t)
research, publishing, teaching, and career transformation topics. Another component of the consortium that the fellows
really appreciated was the opportunity to network with other outstanding doctoral students from across the country and
around the world.
At the end of the consortium, the honor of being a doctoral fellow was granted to nineteen doctoral students from
nineteen granting institutions from across the United States, Canada, United Kingdom, and Germany. The doctoral
fellows included: Tyson Ang (SIU), Somnath Banerjee (UCF), Lauren M. Brewer (LaTech), Yashoda Y. Bhagwat
(GSU), Cassandra D. Davis (Arkansas), Riley G. Dugan (Cincinnati), John T. Gironda (FAU), Jung-Min Han
(UMaschester,UK), Lucas M. Hopkins (Kennesaw State), Mehdi T. Hossain (UTA), Ruediger Klein (Internationales
Hochschulinstitut Zittau), Iman Naderi (UNT), Chinintorn “Pom” Nakhata (USF), Melissa Nieves (FSU), William
Northington (Alabama), James J. Oakley (Memphis), Mark Pelletier (Misstate), Mariachiara Restuccia (HEC Montreal),
and Stephanie P. Thomas (Georgia Southern).

Front row kneeling: Mariachiara Restuccia (HEC), David Ortinau (USF) Jared Oakley (Memphis).
Second row: Barry Babin (LaTech), Somnath Banerjee (UCF), Ruediger Klein (IHZ), Jung-Min
Han (Manchester, UK), Lauren Brewer (LaTech) Melissa Nieves (FSU), Yashoda Bhagwat
(GSU), Chinintorn "Pom" Nakhata (USF), Robert Robicheaux (UAB), Charles Ingene (OleMiss),
Karin Braunsberger (USFSP).
Third row: Charlene Davis (Trinity), Mehdi Hossain (UTA), William Northington (Alabama),
Lucas Hopkins (KSU), Stephanie Thomas (Georgia Southern), John Gironda (FAU), Cassandra
Davis (Arkansas), Tyson Ang (SIU), Iman Naderi (UNT), Mark Pelletier (Mississippi State).
Finally, sincere thanks goes to the executive committee members and the Board of Governors of the Society for
Marketing Advances as well as the organization‟s members for their continuous support of the doctoral
consortium and allowing the consortium to be part of SMA‟s 50th Anniversary Conference. A very special
acknowledgment goes out to Cynthia R. Cano (SMA Treasurer) for her outstanding work in developing this
Doctoral Consortium Program book, her processing of the doctoral consortium fellows‟ nomination forms, and
the details of the program.
David J. Ortinau
Doctoral Consortium Chair
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MER Update

I am excited to be associated with Marketing Education Review as its new editor. Doug Hoffman and Kevin
Shanahan did an outstanding job bringing awareness and prestige to a highly referenced publication. As my term
begins I am reaching out to the Editorial Board for insights and ways to continue the great work of the prior editorial
team. Please feel free to share your thoughts or ideas with me regarding MER.
Thanks also to Charlene Davis for her great work as the Guest Editor of the 2013 Special Issue
on Teaching Innovations. Larry Neale of Queensland University of Technology has agreed to
serve as the 2014 Guest Editor.
At the SMA Conference in Orlando two articles were awarded the 2012 MER Articles of the
Year. The first article was authored by Scott Swanson and Chuck Tomkovik of University of Brian A. Vander Schee,
Editor
Wisconsin – Eau Claire and the second article was by Hooman Estelami of Fordham
University. MER also recognized Avery Abernathy of Auburn University and Robert Young
of Northeastern University as the MER Reviewers of the Year.
Congratulations to our outstanding authors and reviewers who
For more information about MER please visit:
contribute to make the journal such a success.

www.marketingeducationreview.com

JMTP Update

Greetings from the Journal of Marketing Theory and
Practice! Last year was the 50th anniversary of SMA
and also the 20th anniversary of JMTP, and both
events were aptly celebrated at the SMA Annual
Conference in November 2012 in Orlando.
I‟m delighted to tell you that one of the articles from
our highly successful special issue on “The Use of
Partial Least Squares (PLS) to Address Marketing
Management Topics” (Vol.19, No.2 – Spring 2011)
has in record time entered the elite top five cited

JMTP articles of all time based on Google Scholar data.
The article titled “PLS-SEM: Indeed a Silver Bullet” by
Joe F. Hair, Christian M. Ringle, and Marko Sarstedt, is
rapidly moving toward 150 citations in less than two
years. This piece is well on its way to becoming a
“standard” within the marketing and methodology
fields. Congratulations guys! For reference, the other
four top-cited articles were published from 1997 –
2002!
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JMTP Update, con’t
As always, the JMTP editorial board meeting at the 2012 SMA conference was well attended and several
strategic issues were topic of discussion. One key topic was JMTP‟s impending evaluation by Thomson
Reuters/ISI for potential inclusion into the Social Science Citation Index. This will be approximately an 18
month process that will run through mid-2014. Another important and related issue is our adoption of
Editorial Express as the journal management system for JMTP. Editorial Assistant Morgan Filteau presented
a demonstration of Editorial Express to the Board at the annual meeting. It has many convenient features and
it was agreed that we should proceed to a phase-in of implementation. This will be high on the agenda for the
first half of 2013.
It‟s always a pleasure this time of year to announce the winners of our two big annual awards for the prior
year: Best Article and Best Reviewer. Both were very competitive as there were so many great papers
published in the year‟s Volume 20 and JMTP‟s reviewers are recognized globally for their outstanding
performance standards. The Volume 20/2012 JMTP Best Article as selected by vote of the Editorial Review
Board and Senior Advisory Board is:
Customer Engagement: Exploring Customer Relationships beyond Purchase
Shiri D. Vivek, Sharon E. Beatty, and Robert M. Morgan
Volume 20, Number 2 (Spring 2012), pp. 127-145
And the 2012 Best Reviewer as selected based on sustained high quality performance against a variety of
dimensions is:
Karen Norman Kennedy
University of Alabama at Birmingham
Congratulations all on achieving these honors!
Finally, I would like to ask all members of the SMA community to consider becoming involved in JMTP.
We would love to receive your best work for review, and we would also welcome your expertise as a
reviewer – just send us a note and we will set you up for your topics of interest. We can be reached at
editor@jmtp-online.org, and full information about the journal is located at www.jmtp-online.org.

Greg W. Marshall, Editor
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Treasurer’s Report
2012 was a stellar conference year for SMA. A total of 304 paid conference registrants and 78 membership enrollees make up this year‟s 382 membership. Compared to 2011, total membership increased by
13%, conference registrants increased by 7%, and non-conference membership increased by 39%.
The vast majority of this year‟s membership (354) comes from North America: 347 from the USA and 7
from Canada. Within the USA, the South headed the regional membership with 251, followed by the
Midwest (58), North East (18), and West (20). International members (29) come from Europe (11), Asia
(8), South America (5), Australia (3), and the Middle East (2). Three universities top the list of doubledigit membership by institution: Mississippi State University (15), University of Arkansas (10), and
Clemson University (10). In addition to these three universities, 12 universities have SMA members of
five or more.
YOUR NAME IN PRINT
With a sponsorship of $500/year
for three years, you can have a
named SMA Award (e.g., Joe Christopher Best Paper in Promotions
Award). It’s a great way to enhance your brand and be a partner
in growing SMA.
For details contact John Branch,
Program Chair, at
jdbranch@umich.edu.

SMA‟s financial position continues to improve. As of November 30,
2013, cash in the bank totaled $31,016.88. Of the $101,230.91 in total
revenues (4/1/12 – 11/30/12), $88,745 of member related revenues
(membership, conference registration, doctoral consortium, guest,
and SEM workshop) along with sponsorships ($7,240) and exhibitors
($2,725) topped the sources of revenues. As customary, hotel costs of
$55,055.63 represent our largest expense followed by journal subscription (on-line access JMTP and MER) costs of $17,785. There
were no other notable expenses.

The Executive Committee continues to investigate ways to increase
revenues and manage expenses. On the revenue
side, three major initiatives are underway.
 First is to secure a long-term sponsor for the Doctoral Consortium.
 Securing additional sponsors to defer conference expenses is another SMA
priority.
 Finally, incentives to increase conference value, and consequentially attendance,
are underway. The first plan is to offer cash awards for the Best Paper in Track.
This campaign offers two benefits: increase the number of submissions and increase the quality of submissions.
On the expense side, several actions contribute to continued cost management. Negotiating more
favorable hotel contracts and negotiating renewal contracts with M. E. Sharpe, Inc. (JMTP and MER
on-line access provider) are major focuses. Other actions include Certificates in lieu of plaques for some
awards/recognitions and the purchase of projectors ($4,000 budget) in lieu of renting from conference
hotel. Hotel equipment rental charges typically run between $15,000 and $20,000.
For additional information or details, please contact Cynthia Cano, Treasurer, at
SMATreasurer@comcast.net.
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SEM Workshop 2013

Structural Equation Modeling (SEM) Workshop
Wednesday, October 30th, 2013
Learn from the authors of the leading text in the field – cited 22,000+ times.
SMA members can take advantage of an opportunity to update or refresh their structural
equation modeling skills at the 2013 annual SMA conference. Joe Hair and Barry Babin,
authors of Multivariate Data Analysis, Prentice-Hall, 7th edition, 2010, will present a one-day
workshop on the fundamentals of confirmatory factor analysis (CFA) and structural equations
modeling (SEM), using covariance-based structural modeling.
Workshop details are the following:
9:00 a.m. to 12:00 noon, CFA & 1:30 p.m. to 5:00 p.m., SEM
Approach: Handouts with major concepts will be provided. The HBAT dataset from the 7th
edition of Multivariate Data Analysis will be used for demonstration purposes. At least onehalf of the workshop time will be dedicated to “hands-on” analysis of the HBAT dataset to
demonstrate the software output diagnostics and proper interpretation of the results. Potential
obstacles and “rules-of-thumb” to ensure appropriate application of the techniques will be
covered. Multi-group and 2nd order factor analysis examples included as well.
Who should attend: Individuals wishing to learn the fundamentals of CFA and SEM and
how the techniques can be applied. Also, excellent as a refresher and update for individuals who have not used the techniques recently. Individuals not currently a member of
SMA can sign up for the workshop and join SMA if they wish to attend.
Participation limited to approximately 25 individuals, depending on room size.
Admission on a first-come, first served basis.
Cost: $200 (+ conference attendee fee $295)
Requirement: Participants must be a member of SMA and bring a laptop with the AMOS
software loaded on their own laptop.
For more information contact:
Joe Hair – jhair3@kennesaw.edu
Barry Babin – bbabin@LaTech.edu
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2012 Conference Highlights
Global & Cross-Cultural Marketing Track Winner
“Donation Intentions and Competitive Altruism: A Comparison of East
Asian and American Customers”
 Yunsik Choi, Clemson University
 Jennifer Siemens, Clemson University
 JayoungChoi, Soongsil Univeristy
Ethics, Legal & Public Policy Track Winner
“Chronic Negative Circumstances and Compulsive Buying: Consumer Vulnerability after a Natural Disaster”
 Julie Z. Sneath, University of South Alabama
 Russell Lacey, Xavier University
 Pamela A. Kennett-Hensel, University of New Orleans
Current Issues in Latin America Track Winner
“Trust Formation in Online Services in Latin America: The Effect of Reputation and Familiarity, and the Moderating
Role of Experience and Internet Penetration”
 Cristóbal Barra, Universidad de Chile
 Eduardo Torres, Universidad de Chile
 Sergio Olavarrieta, Universidad de Chile
Lamb, Hair, McDaniel Best Paper Award
Marketing Education Track
“Multi-Faceted Perceptions of Cheating Behavior: Scale
Development and Theoretical Assessment”
 Kevin J. Shanahan, Mississippi State University
 Les Carlson, University of Nebraska-Lincoln
 Mary Anne Raymond, Clemson University
Branding and Brand Management Track Winner
“Brand/Gender Identity Incongruence: If in Doubt, Err on the Side of Masculinity”
 Renee Robbie, Queensland University of Technology
 Larry Neale, Queensland University of Technology
Marketing Research Track Winner
“Case Study Research of Large N Survey Data”
 Arch Woodside, Boston College
Services Marketing Track Winner
“An Empirical Examination of How Educating Service Employees about the Brand Influences Customer Satisfaction”
 Adam Rapp, University of Alabama
 Thomas L. Baker, Clemson University
 Tracy Meyer, University of North Carolina Wilmington
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2012 Conference Highlights, con’t
Solomon - Buyer Behavior Track Winner
“Exploring Innovation: How Induced Knowledge, Labeling and Innovativeness Play a Role on Consumer Perceptions and Intentions”
 Anastasia Thyroff, University of Arkansas


Scot Burton, University of Arkansas



Steve Kopp, University of Arkansas

B2B & Customer Relationship Management Track Winner
“Supply Chain Learning, Integration, and Flexibility Performance: An Empirical Study in India”
 P. Geoffrey Willis, University of Central Oklahoma


Stefan E. Genchev, University of Central Oklahoma



Haozhe “Jose” Chen, East Carolina University

Sales and Sales Management Track Winner
“Preaching to the Choir: The Double-Edged Effects of Transformational Leadership on Customer Orientation Value Congruence
and Job Attitudes”
 Ryan Mullins, Clemson University

Don McBane Best Paper Award
Marketing, Social Media & Technology Track

Winner of the Best Paper in Conference
Steven J. Shaw Award!

“Situational Variables and Attitudes Toward Self Service
Technology Choice: A Qualitative-Quantitative Approach”
 Joel Collier, Mississippi State University


Robert Moore, Mississippi State University



Alisha Blakeney, Mississippi State University



Melissa Moore, Mississippi State University

Consumer Behavioral Issues Track Winner
“Individual and Collaborative Effects of Product-Cause Fit, Donation Quantifier, and Type of Shopping on Cause-Related
Exchanges”
 Neel Das, Appalachian State University


Anthony Kerr, Kerr Management, L.L.C.

Robert Robicheauz Best Supply Chain Management or Logistics Management
Dissertation Proposal Award
“The Role of Product Management in SMEs Shifting from Customer-driven to
Market-oriented Products”
 Ruediger Klein, International Graduate School (IHI) Zittau

Jean-Charles Chebat Best Retail Dissertation Proposal Award
“Vertical versus Horizontal Line Extension Strategies: When do Brands Prosper?”
 Helena Allman, University of South Carolina

Sharon Beatty Best Services Dissertation Proposal Award
“Frontline Employees on the Quality and Customer Perceptions of Service Recovery”
 Carol Azab, Southern Illinois University
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2012 Conference Highlights, con’t
Dissertation Proposal Competition
Winner of Best Paper:
“Brand Reputation and Product Recall”
Meike Eilert, University of South Carolina
Runners Up:
“More Possessions Make Consumers Less Happy”
Haiyang Yang, INSEAD Singapore

“Individual and Social Dynamics of Self-Control”
Hristina Dzhogleva, University of Pittsburg

Pride-Ferrell Cengage Innovations in
Teaching Competition
Winner
Fred L. Miller, Gary Brockway, Timothy Johnston,
Stefan Linnhoff, W. Glynn Mangold, Sam
McNeely, Joy Roach, and Kathy Smith
Murray State University

Winner
Brian Vander Schee, Aurora University

Outstanding Service Award

St. Mary’s University Distinguished Teaching Competition

Charlene Davis
Trinity University

SMA Spring 2013 Newsletter

Page 13

SMA Information

President
Christopher D. Hopkins
Clemson University
chopkin@clemson.edu

www.marketingadvances.org

Electronic Communications Director
Mohan Menon
University of South Alabama
mmenon@southalabama.edu

President-Elect
John Branch
University of Michigan
jdbranch@umich.edu
Academic Placement Services Director
Diane Edmondson
Middle Tennessee State University
Diane.edmondson@mtsu.edu
Treasurer
Cynthia Cano
University of South Florida
SMATreasurer@comcast.net
Executive Director
W. Rhea Ingram
Auburn University Montgomery
wingram4@aum.edu
Secretary
Tracy Meyer
University of North Carolina Wilmington
meyert@uncw.edu

