Message from Bob Erffmeyer,
SMA President
50 Years in the Making!

Message from Bob
Erffmeyer, SMA President

And, that’s no exaggeration. It
really has been 50 years since
the first meeting of the Society
for Marketing Advances
(known then as the Southern
Marketing Association).
Whether this will be your first
SMA gathering or your 50th,
plan on attending this very
special conference.
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The 50th Anniversary
Conference, “Leading the
Way: Yesterday, Today and
Tomorrow,” will be held at the
Walt Disney World Swan and
Dolphin Resort in Orlando,
Florida. This facility is a
perfect backdrop as we
position ourselves for the next
50 years of marketing
education and practice. The
hotel complex is located in the
center of the Walt Disney
World and convenient to other
Orlando sites.
Our 2012 Conference Chair,
Chris Hopkins, has been busy
planning an outstanding
lineup of paper and panel
sessions, as well as celebratory
surprises. Here’s a snapshot of
what’s in store:
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2012 Orlando Conference Theme:
Leading the Way,
Yesterday, Today and Tomorrow
This is a banner year for the Society for Marketing Advances as we will be celebrating our 50th
anniversary. Rather than focus on one singular theme it seemed necessary and appropriate to
orchestrate a theme that encapsulates the true spirit of what SMA has been and strives to be, that
being a means to advance the field of marketing; in both theory and practice. Through many years of
sharing the latest trends in the discipline, both scholastic and pedagogical, SMA has emerged as a
leading organization for the dissemination of marketing thought. Thus, in keeping with this idea, our
2012, 50th anniversary theme is “SMA: Leading the Way, Yesterday, Today and Tomorrow. Herein
we hope to provide an experience that lets each of us recall where we’ve been as an organization,
who we are and our mission and vision for the future.
To reinforce this theme, a special track has been created dealing with the history of marketing
thought. Within this track, we are delighted to announce that Dr. O.C. Ferrell, renowned scholar and
SMA fellow will be chairing a special panel dedicated to highlighting the trends and accomplishments
of marketing from an educational perspective. Among a stellar panel of influential scholars, Drs. Joe
F. Hair and Greg W. Marshall, both past presidents and SMA fellows, will be sharing their insights on
the topic. We also plan to have a special breakfast in honor of all SMA fellows and past presidents.
This special event will include continental breakfast and a program dedicated to recalling the history
of the Society for Marketing Advances. We are pleased to announce that Dr. Robert Robicheaux,
long standing SMA member, past president and fellow will be organizing this presentation. We also
plan to have other special surprises in store that we trust you will find pertinent and entertaining.
We invite scholars from around the globe, across all business disciplines, and those from the
behavioral sciences to submit papers, cases, and special session proposals for consideration. SMA
welcomes theoretical papers, managerially-oriented papers, and concept pieces that offer a strong
probability of stimulating discussion, debate, and discourse on the role of marketing in thought and
practice. Volunteer to be a reviewer, discussant, session chair, or any other role to support SMA.

We invite you to come and experience the wonder and magic of beautiful Orlando, the vacation
capitol of the world! Experience Walt Disney World, with the Magic Kingdom, Epcot, Disney’s
Hollywood Studios and Disney’s Animal Kingdom theme parks, there is plenty to see and do. There
are also two water parks, Disney's Blizzard Beach and Disney's Typhoon Lagoon. On top of all this,
there is also a fantastic night-time entertainment complex at Downtown Disney.
Continued on Page 4
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2012 Orlando Conference Theme - Continued from Page 3
You can also enjoy trips to Universal Studios, SeaWorld and Busch
Gardens as well as a choice of action adventures offered in the area
including racing cars, hot-air ballooning, plane rides, water-skiing, sky
diving, or bungee jumping - whatever you decide expect some kind of
adrenaline rush! SMA has chosen as its venue the famed Disney Swan
and Dolphin Resort. Located in the heart of Walt Disney World this
award-winning location is a deluxe Disney resort hotel and your
gateway to Central Florida's illustrious theme parks and attractions.
We invite you to get involved in SMA 2012 and encourage both
academic and practitioner colleagues alike to consider joining us in
Orlando. Please submit your papers and proposals by April 16th, 2012.

2011/2012 Placement Services
Greetings from Academic Placement. Our Fall 2011 Conference in Memphis was productive and fun
– thank you to all who utilized SMA’s placement service or stopped by to visit. We continue to offer a
professional, but relaxed atmosphere in which job applicants and schools can meet and interview.
I have thoroughly enjoyed my work as placement director, but after 2 plus terms am ready to
transition out of that role. It’s my pleasure to announce Diane Edmondson as Director Elect. Diane
will shadow me during our 50th Anniversary Conference, Fall 2012, in Orlando so please stop by the
placement services interview room and meet her.
Academic placement service will operate during the following days and times at the conference:
Wednesday, October 31
4:00 p.m. – 6:00 p.m.

Thursday, November 1
8:00 a.m. - 5:00 p.m.

Best wishes to all and I hope to see you in Orlando!
For additional information about SMA’s Academic Placement
Services, please visit the SMA website or contact J. Charlene Davis
at cdavis2@trinity.edu or (210) 999-7645.
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2011 Doctoral Consortium Review
The 23rd SM Annual Doctoral Consortium was a resounding success. In fact, a majority of this year’s
consortium fellows gave it a “perfect 10” score on the post-conference evaluation form! At the
consortium, the honor of consortium fellow was granted to 21 doctoral students representing 14
doctoral granting institutions, and including schools from across the United States, Canada and
England.
The consortium featured high impact presentations by
Parsu Parasuraman - “Making Impactful
Contributions,” Dhruv Grewal - “Publishing and
Reviewing,” Greg Marshall and Bill Moncrief “Meeting with the Chair (Role Play),” along with
useful advice and counsel by a host of SMA
consortium faculty. One student said, “I’ve been to
several consortiums, but this one was by far the
best!” Another said, “It was AWESOME!” Still
another said, “I am really appreciating the consortium
faculty for such a great experience. I hope to come to
SMA next year and present a paper.”
Doctoral fellows really enjoyed how consortium chairs Mathew Joseph and Brian Engelland
organized the conference. The schedule, the pace and the number of presentations all drew
accolades, as did the Thursday night reception sponsored by The University of Memphis (Thanks
Marla Stafford and Dan Sherrell!). Fellows indicated that the best aspect about the consortium was
the opportunity to network with other top doctoral students from across the country and around
the world. The second best aspect was the opportunity to meet and learn from top scholars in our
discipline.
Consortium faculty included:
Terry Childers, Brian Engelland, Dhruv Grewal, Mary Harrison, Mathew Joseph, Tracey King, Ajay
Kohli, Greg Marshall, William Moncrief, Casey Musgrove, A. Parasuraman, Deborah Spake, Marla
Royne Stafford, Michael Trusov, and Barbara Wooldridge.
Doctoral fellows included:
Shimi Naurin Ahmad, Concordia (Can); Sarah Al-Houti, Alabama;
Othman Althawadi, Southern Illinois; Todd Bacile, Florida State; Alisha
Blakeney, Mississippi State; Yoon-Na Cho, Arkansas; Suzanne Conner,
New Mexico State; Adrienne Foos, Manchester (UK): Colin Gabler,
Alabama; Erin Gillespie, Ole Miss; Keizo Ishikawa, Southern Illinois;
Linda Lemarié, HEC Montréal (Can); Cuauhtemoc “Temo”LunaNevarez, New Mexico State; Robert Mayberry, Georgia State; Micah
Murphy, Florida Atlantic; Jeananne Nicholls, Kennesaw State; William
Northington, Alabama; Jared Oakley, Memphis; Russell Reams,
Kennesaw State; Trang Phuc Tran, North Texas; and Christine Ye,
Brian Engelland
Florida State.
Doctoral Consortium Chair
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MER Journal Update
Once again, the forthcoming spring issue of
MER is our very popular annual Teaching
Innovations in Marketing Special Issue. Many
thanks to Brain Vander Schee (Aurora
University) for serving as the Guest Editor
and for putting together another great
collection of teaching innovations. The
competition to be included in this year’s
special issue was particularly intense. Brian
received 81 quality submissions of which
only 12 were selected for publication.
Thank you Brian and all those that served as
reviewers for the special issue…you did an
incredible job of coordinating the special
issue and all of your efforts are truly
appreciated!

After the votes had been counted, the
following papers emerged as ERB favorites:
2011 Best Paper Award:
Are Students Telling Us the Truth? A Critical
Look at the Student Evaluation of Teaching
Dennis E. Clayson, University of Northern
Iowa
Debra A. Haley, Southeastern Oklahoma
University
Honorable Mentions:
Examining Marketing Journals’ Publication
Process and Review Practices
Vicky L. Seiler, John Hopkins University
Timothy H. Reisenwitz, Valdosta State
University
John A. Schibrowsky, University of Nevada

For those of you that like to plan ahead and
have an innovative teaching idea in mind,
Charlene Davis of Trinity University will be
the Guest Editor for the 2013 Special Issue on
Teaching Innovations in Marketing. The Call
for Papers is published within this issue of
MER and is available on the MER website
(www.marketingeducationreview.com).
Under Charlene’s guidance, we look
forward to another terrific issue in 2013!

Engaging the Student as Customer: A
Relationship Marketing Approach
Jana Lay-Hwa. Bowden, Macquarie
University
The Agony and the Ecstasy: Teaching
Marketing Metrics to Undergraduate Business
Students
Jane Lee Saber, Ryerson University
Mary K. Foster, Ryerson University

As we look back at 2011, Marketing Education
Review announced two major awards at the
2011 Society of Marketing Advances (SMA)
Conference held in Memphis,
Tennessee. The Best Paper Award was
decided by the Editorial Review Board
(ERB). ERB members had 26 papers to
choose from and were instructed to cast 1st,
2nd, and 3rd place votes. In the end, 20 of the
26 papers received a 1st, 2nd, or 3rd place
vote! I believe this speaks to the quality and
value of papers that were published in the
three 2011 MER Issues…nicely done authors
and reviewers!!

Continued on Page 7
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MER Journal Update Continued from Page 6
2011 Best Reviewers of the Year Award:
In all honesty, Marketing Education Review is only as good as the quality and responsiveness of its
reviewers. MER has a great Editorial Review Board, and I am thankful for their efforts throughout
this past year. The two reviewers that I would like to
particularly single out for the quality and timeliness of their
reviews are:
Tracy Meyer, University of North Carolina Wilmington
David Bojanic, University of Texas San Antonio
Congratulations to the 2011 Award Winners, best wishes for

2012, and thanks to all for your support and involvement with Marketing
Education Review! We hope you have a great spring!
K. Douglas Hoffman, Editor
Colorado State University
and
Kevin J. Shanahan, Associate Editor
Mississippi State University

JMTP Journal Update
Greetings from the Journal of Marketing Theory and Practice! SMA members can be proud of the
association of the Society with JMTP, and the strong co-branding strategy of the journal with SMA
(the SMA logo is prominent on the cover of every issue). Each time I represent the journal on a
meet the editor panel it is a real pleasure to show off the concrete evidence of the quality of both the
association and the journal. SMA has been very good to JMTP and the entire JMTP team greatly
values and appreciates the SMA leadership group’s commitment to the journal as a leading
managerially focused publication in our field.
We had a very well-attended and productive meeting of the JMTP editorial review board and senior
advisory board at the 2011 SMA Conference in Memphis. Harry Briggs, Executive Editor at M.E.
Sharpe, provided an annual update from the publisher and the group was energized by several
initiatives that Harry has in place. One impressive development is that JMTP back issues (going
back to Volume 1, issue #1) are now searchable and downloadable via the JSTOR archives. JSTOR
clients include 2,805 libraries in the US and 3,620 libraries abroad – 159 countries represented in all.
Also, we just recently developed and mailed out a new promotional post card for the journal, which
was distributed to a broad number of marketing academicians. The pipeline of manuscripts coming
into JMTP is robust and we continue to maintain our very high standards of service quality in
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JMTP Journal Update Continued from Page 7
timeliness and helpfulness of reviews.
At the 2011 SMA Conference we announced the 2011 JMTP reviewer of the year and the article of
the year. The best reviewer is Tim Landry from the University of Alabama in Huntsville and the best
article is “Investigating the Key Routes to Customer Delight” by Donald C. Barnes, Nicole Ponder,
and Kranti Dugar (Volume 19, Number 4 – Fall 2011). Please take the opportunity when you can to
congratulate these folks on their outstanding accomplishments.
As you probably know, this year and next is our evaluation period for potential inclusion in
Thomson/Reuters ISI. The entire Volume 20 (2012) is already set in terms of articles to be
published

and it is incredibly strong and also very diverse in terms of articles from around the world. This year
is also the 20th anniversary of JMTP. To help celebrate, Michael Polonsky and his colleague Allison
Ringer (both of Deakin University in Australia) were commissioned to prepare an article that is a
historical retrospective on JMTP for publication as the lead article in Volume 20, Number 3 (Summer
2012). You may recall that Michael was SMA’s 2010 Elsevier Scholar. Their article, titled Twenty
Years of the Journal of Marketing Theory and Practice, highlights many of the journal’s unique and
value-adding qualities and is perfectly timed for calling attention to how well the journal has done
from the very beginning under the leadership of Jim Randall and Morgan Miles, through to the
editorships of Tom Ingram and Mike Dorsch, and forward to the present day.
Please know that it is a pleasure and privilege for me to serve as
editor of JMTP. I would very much value your involvement in the
journal – please consider reviewing for us in your areas of
expertise – just let us know of your interest in doing so by email at
editor@jmtp-online.org. And of course, we always welcome your
manuscript submissions. For submission and other information
about JMTP, go to our website: (www.jmtp-online.org).
I look forward to seeing you at the 2013 SMA Conference right
here in my home city of Orlando!
Greg W. Marshall, Editor
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Treasurer’s Report
Three-hundred and fifty individuals joined/renewed their SMA membership in 2011, the largest
number since 2003. A record number of PhD students (195) attended the 2011 Conference. Alaska,
Connecticut, Maine, Montana, and Utah, which were not represented in 2010, sent members to the
2011 conference. The South headed the top five membership States, followed by the Midwest,
North and West. European members ranked third in number behind Texas and Alabama and
followed by Tennessee and Mississippi.
SMA continues to be a viable non-profit organization, weathering the economic downturn.
Although our financial position for the 2011-2012 fiscal year was negatively impacted by some
unexpected circumstances (e.g., withdrawal of Elsevier’s sponsorship of the Doctoral Consortium,
increase in subscription cost for JBR), SMA continues to enjoys financial stability. There were no
notable cost increases between 2010-2011 and 2011-2012 fiscal years.
The SMA Board continues to monitor the financial health of our organization.
Several cost savings initiatives have been adopted to deal with increasing
conference cost including on-line proceedings, renting and transporting
audio/visual equipment, renegotiating journal subscription costs for MER and
JMTP, and renegotiating conference minimum food/beverage requirement. On
the revenue side, a vigorous membership drive has been undertaken for our 50th
Anniversary Conference, industry sponsors and donors targeted, and valueadded enhancement to encourage conference attendance adopted.
For additional information or details, please contact me, Cynthia Cano, Treasurer,
at ccano2@yahoo.com.

2011 Memphis Conference Highlights
SEM Pre-Conference Workshop
The fast-paced workshop walked the
attendees through the basic theory and
application of SEM in marketing research.
Attendees were challenged to understand the
important marriage between theory and SEM
applications and obtained hands-on
experience in executing basic and slightly
advanced SEM models. At the end of the
session, attendees were tired but left with
greater confidence in their ability to execute
CFA to test proposed measurement theory
and move beyond the CFA to test proposed
structural theory. The group also gained
introduction into advanced topics including
higher order factor analysis and multiple
group analysis.

Continued on Page 10
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MER Journal Update Continued from Page 6
Pride-Ferrell Cengage Innovations in Teaching
Competition
Michael A. Levin Otterbein University
Sherwin-Williams Distinguished Teaching
Competition
John Branch, University of Michigan
Business to Business/Customer Relationship
Management Track Best Paper
Bahar Ashnai, University of Manchester
Don McBane Best Paper in Marketing and Technology Track
Fred L. Miller, W. Glynn Mangold, Joy Roach, & Terence Holmes, Murray State University
Ethics, Legal, and Public Policy Track Best Paper
Sam Fullerton, Eastern Michigan University
Larry G. Neale, Queensland University of Technology
Lamb, Hair, McDaniel Best Paper in Marketing Education Track
Carol M. Megehee, Coastal Carolina University
Linda Jane Coleman, Salem State University
Arch G. Woodside, Boston College
Case Writing & Research Track Best Paper
Michael A. Levin & Bruce C. Bailey,
Otterbein University
Sales & Sales Management Track Best
Paper
Joel Le Bon, University of Houston
Adam A. Rapp, Clemson University
Douglas E. Hughes, Michigan State
University
James ‘Mick’ Andzulis, University of
Alabama
Solomon/Buyer Behavior Track Best Paper
William C. Martin & Connie Rae Bateman,
University of North Dakota

Continued on Page 11
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2011 Memphis Conference Highlights Continued from Page 10
Robert Robicheaux Best Supply Chain Management
or Logistics Management Dissertation Proposal
Award
Sergey Ponomarov, University of Tennessee
Jean-Charles Chebat Best Retail Proposal Award
Stephanie Gillison, University of Alabama
Sharon Beatty Best Services Proposal Award
Mantian (Mandy) Hu, New York University
Best Proposal Winner
Mantian (Mandy) Hu, New York University
Best Proposal Runner-up
Yuna Kim, Indiana University
Elsevier Distinguished Scholar
Terry L. Childers, Iowa State University
Steven J. Shaw Best Paper in Conference Award
Joel Le Bon, University of Houston
Adam Rapp, Clemson University
Douglas E. Hughes, Michigan State University
James ‘Mick’ Andzulis, University of Alabama

Changing of the Guard
It is with great sadness that we report that William J. Kehoe
and Linda K. Whitten will be stepping down as SMA
proceedings editors. This is a major departure for SMA as
Bill and Linda have served as proceedings editors for the past
9 years. Bill and Linda have worked tirelessly to ensure the
quality and excellence of the proceedings, their contribution
to SMA has been priceless, we wish them both the very best
in all of their future endeavors.
While we are sad to see Bill and Linda step down, we are
delighted to report that Kevin J. Shanahan will be taking over
the responsibilities of proceedings editor. Kevin is currently
the associate editor of the Marketing Education Review and is
an award winner scholar and teacher, winning many
competitive track awards at SMA. We wish Kevin the best of luck as he moves forward with his
new responsibilities.
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